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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.

(2) Question no. 1 is compulsory.

1  Answer in brief :
@) List out pricing objectives.
@) What do you mean by retailer ?
(1) Draw a teleshopping network diagram.
@av) What do you mean by promotion.
(v) What do you mean by tele marketing ?
2  Explain the significance of pricing what factors influence
the pricing of a product ?
OR

2  What do you mean by price determination ? What is the
procedure involved in the pricing process ?

3  Explain the various types of distribution channels and
retail organisation in brief.
OR
3  Explain the meaning of sales promotion. What are the

features and function of personal selling ?

4  Explain the objectives and importance of advertising.

What are legal restrictions on the sales promotion and
advertising in India ?

OR
4  What is meant by standard of weight and measures Act

1977 ? What are the provisions under this Act for the
packed commodities ?
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5 Write short notes : (any two) 12
@) M. business
@) Out of home advertising in India.
(1) Promotional Methods.

@v) Factors influencing channel choice.

6 Case Study : 12
Aditya Ltd. 1s in two wheeler and three wheeler market

since last 50 years. Market share of these two products is
50%. and 60% respectively company launched four wheeler
in market. Company has given proper atlention towards
engine and average. Company is aware that customer should
get the honefits for what they pay for.

Company has launched this new 200 C.C. four wheeler
as transportation car. Company has launched if after proper
market research and has also taken care about requirement
of other countries customers. According to company this
vehical is going to be used for business so there is no chance
for failure.

@ Do you think that this will success ?

(1) Which strategies should be adopted to get success ?
(1) Which price policy should be adopted ?

@av) Which strategies for publicity and sales promotion

should be adopted ?
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